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Sample Research (2 of 4): Higher Ed Instructor r‘
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Sample Research (3 of 4): College Student r‘

Bulletin Board Focus = Focus Groups & in- In-depth Phone Email Strategy Bulletin Board Focus
Groups and Online depth telephone Interviews and among College Groups among High
Quantitative surveys interviews with Online Quantitative  students planning to = School Juniors and

among 2yr, 4yr, & Instructors and a 3- Survey among attend2yr & 4yr Seniors
career tech students = day Bulletin Board  college students in institutions
throughout the Focus Group among 2yr and 4yr
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Sample Research (4 of 4): Corporate Education r‘

Live Focus Groups Live Focus Groups Bulletin Board Online quantitative = Online quantitative
with subscribers to a ~ with subscribers and  Discussion Group study among study among
magazine dedicated prospects to a among men and mothers age 25-44 primary grocery

to Health, Exercise  publication focused women 18-60 with children ages shoppers who
and Nutrition. on healthy food, actively controlling 3yrs-12yrs. obtain recipes and
recipes, and social  their weight through food information
issues about food. diet and exercise online.
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. Online Industry
Readiness Concept . . Development Test Prep Needs Academy
Training Program .
Study Concept Test Assessment Evaluation

METHODOLOGY
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